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CAMPAGINNS

COUNTRY SUMMARY
The participatory finance is growing in Spain with a good rhythm achieving the amount of 200.800.000 euros in
2019, representing a significant increase of 25,7% in a year. .
This increment is explained by the increase of crowdlending platforms (almosto 50% of the total amount of
fundings) , followed by equity platforms (25%). In terms of percentages and types of platforms, it is observed a
movement from reward crowdfunding to investment crowdfunding platforms. Moreover, this is an interesting point
because the rewards crowdfunding platforms boosted the crowdfunding development in Spain in the past. Mainly,
the rewards crowdfunding sector has become one of the most important finance instruments for the cultural,
music and video games sector.
However, it has been observed that, like in other european countries, the reward crowdfunding started to be used
by entrepreneurs and corporations to launch and test new products and services in the market.
Source: Universo Crowdfunding (info@universocrowdfunding.com)

Main Relevant Platforms
KICKSTARTER
TYPES OF CAMPAIGNS
Is one the most important global rewards crowdfunding platforms, created in 2009. Es uno de los
gigantes del crowdfunding.
FOCUS/SECTOR
Focus on the creative sector: art, comics, dance, cinema, games, music, photography, drama, technology.
PAYMENT MODEL
5% of the total amount fundraised

INDIEGOGO
TYPES OF CAMPAIGNS
Popular collective crowdfunding platform supported by $ 15 millones Serie A funds. Funded by
entrepreneurs
FOCUS/SECTOR
Home, mobile, trips, health, wellbeing.
PAYMENT MODEL
4% of the total amount fundraised in the campaign if you reach objective and 9% if you do not reach
objective

LANZANOS
TYPES OF CAMPAIGNS
A spanish crowdfunding platform of rewards with alternative options to validate your idea and looking for
funding.
FOCUS/SECTOR
Cultural, social, entrepreneurships, environment, tech and food.
PAYMENT MODEL
5% of commission of total amount obtained.

ULULE
TYPES OF CAMPAIGNS
A french crowdfunding platform created in 201, with focus on boosting positive impact projects. It
is a rewards crowdfunding platform and they also offer support in the process of creating the
campaign.
FOCUS/SECTOR
Ideas or projects with positive impact.
PAYMENT MODEL
8% of the total amount obtained if it is pyed by credit card and a lower percentage if the user
chooses other alternatives of payment.

GOTEO
TYPES OF CAMPAIGNS
It is a donation crowdfunding platform. It is spanish and it is also a foundation.
FOCUS/SECTOR
Citizens initiatives, social projects, cultural technological and education sector focus.
PAYMENT MODEL
5% of the total amount obtained + taxes.

GOFUNDME
TYPES OF CAMPAIGNS
It is an international platform but with a strong presence in Spain. It is very versatile and it allows
campaigns in favour of organizaciones and people.
FOCUS/SECTOR
Social projects and solidarity causes.
PAYMENT MODEL
It does not have any cost for the user who creates the campaign. The funders or supporters who donate
pays 2.9% of each donation as a payment of the service.

CROWDANTS
TYPES OF CAMPAIGNS
It is a spanish platform that allows the user to create their own crowdfunding platform. It is also a
crowdsourcing platform and manages the events related to your crowdfunding platform. It is like a “withe
label crowdfunding platform” .
FOCUS/SECTOR
Social projects.
PAYMENT MODEL
Licensing model. 3 license models: basic, corporation and multiplatform. Since 39 euros to 344 per month
+ between the 5% and 2.5% of the total amount obtained in the campaign.
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